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2013 Premier 125

Voices in the industry

Some other thoughts from wholesalers 
regarding the 2012 fi scal year and expectations in 
2013. Some survey responders chose to remain 
anonymous, but their comments are included to 
add additional insight into the current state of the 
industry.

“2012 was a tough year on margins. Industrial 
business is on the rise. 2013 will see more 
industrial growth and some mid-rise construction 
in Chicago.” – Jim Porter, Porter Pipe and Supply 
president.

“The Southeast continued its climb from the 
downturn in 2009 and growth is projected to 
continue in the fi rst half of 2013.” – Kip Miller, 
Eastern Industrial Supplies president and CEO.

“Last year continued to be a second healthy 
year of recovery from the economic fall, but we 
anticipate the pace of growth will slow and/or we 
may see some additional economic obstacles 
challenge growth later in 2013.” – Industry 
source.

“2012 started out strong and ended on 
somewhat of a downturn. 2013 will be a 
crapshoot. We have high hopes and continue to 
position ourselves for growth.” – Industry source.

“We feel like we’ve bounced off the bottom 
and that our certain strategic efforts over the last 
fi ve years are beginning to pay off. We plan to 
further optimize and fi ne-tune our operation again 
this year and intend to build on a good 2012.” 
– Industry source.

“The past fi scal year was interesting. Sales 
increased overall, but there were large swings in 
month-to-month sales. Margins continue to be a 
challenge and we were fortunate enough to keep 
ours about even. So much (for 2013) is going 
to hinge on when money is released by the state 
and local governments to fund the projects on 
the books and how comfortable the banks will be 
lending to private investors.” – Industry source
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 $34.9 & under

$300 to $399.9

$400 to $499.9

$500 & over $100 to $199.9

$200 to 299.9

$35 to $49.9

$50 to $99.9

Source: Supply House Times/BNP Media Market Research 2013

CONSOLIDATION UPDATE 

COMBINED SALES
For Premier 125

Source: Supply House Times/BNP Media 
Market Research 2013 All sales in U.S. dollars

2009 20102008

$35

$49.1
$41.7

2011

$42.9

2012

$51.0

(in billions of dollars)

(by millions of dollars)

(Note: 2008-2010 surveys considered 150 
companies. Starting in 2011, the survey now lists 
the top 125 companies. Average per company 
in 2012 was $406 million).
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