
The Softening Of The U.S. 
Housing Market And Its Impact 
On The U.S. Plumbing Industry

As of the end of the third quarter 2007, 

the U.S. GDP was growing at a 4.9% 

annual rate. The softening of the U.S. 

housing market resulted in an anemic 

growth of 0.6% in the fourth quarter. 

While the first three quarters signaled a 

robust economy, the cooling off at the end 

resulted in year-over-year GDP growth of 

2.2% vs. 2006.

BRG Consult noticed the correction tak-

ing its toll on the U.S. plumbing industry 

across all product categories. While new 

construction was down by about 20% for 

the year, repair and remodeling remained 

constant. Interestingly, new commercial 

construction, especially green build con-

struction, was up 17% in 2007. The repair/

remodeling and commercial construc-

tion markets offset much of the negative 

impact from the housing slump. 

BRG Consult estimated the total U.S. 

market for bathroom plumbing prod-

ucts (bathtubs, showering products, 

vitreous china and fire clay products, 

faucets, taps and mixers, whirlpools 

and air massage baths) sold from all 

of the manufacturers to distribution 

totaled $7.8 billion in 2007. 

In 2006, the U.S. bathroom plumbing 

products market was estimated at $8.8 

billion. The overall market receded by $1 

billion or by 11.4 %. This trend is expected 

to continue in 2008. 

Chart 2 gives a comparison of the U.S. 

bathroom plumbing products market 

from 2006 to 2007.

The U.S. Bathroom Plumbing 

Product Market By Category

U.S. BATHTUB MARKET �

In 2007, about 2 million bathtubs were 

sold in the U.S., representing a market 

value of approximately $455.5 million. 

This market includes cast iron, acrylic, 

SMC/Vikrell, gel-coat and enameled steel 

tubs. Enameled steel tubs represent about 

50% of the total unit volume.

Of the total volume, 51% was sold to 

the new residential construction market. 

In 2007, the bathtub market was down by 

14.4%. Steel baths and gel-coat baths suf-

fered the hardest from the slide, as these 

two bathtub categories are mainly sold 

into  the opening price segments of the new 

construction market. 

The acrylic and cast iron bath market 

saw a softening by 11%, mainly because 

the upscale housing market was less 

af fected by the weakening housing 

market, and because the hospitality 

market remained robust throughout 

2007. 

U.S. VITREOUS CHINA AND  �

FIRE CLAY MARKET
In 2007, the total U.S. market for vit-

reous china was estimated at 34.6 mil-

lion pieces, representing a 

market value of $1.8 bil-

lion. This market includes 

one-piece toilets, toilet 

bowls, toilet tanks, wall-

hung toilets, spud bowls, 

self-rimming lavatories, 

under-mount lavatories, 

wall-hung lavs, pedestal 

lavs, urinals, bidets and 

service sinks. 

Of the total volume, 45% 

was sold into new construc-

tion. The U.S. market — in 

contrast to Europe and Asia 

— remains a floor-mount-

ed two-piece toilet market. 

About 13 million toilets 

were sold in 2007, 87% of 

which were f loor-mount-

ed t wo-piece toi le t s , 

while the remaining 13% 

included one-piece toilets, 

wall-hung toilets and spud bowls.

The second largest segment within the 

vitreous china and fire clay product cat-

egory was the various lavatory types. In 

2007, roughly 9 million lavatories were 

sold: 45% were self-rimming lavatories, 

23% were wall-hung lavs, and the remain-

der was split between pedestal and under-

mount lavatories.

Because of the softening of the new 

residential market, BRG Consult saw this 

market retract by 13.7% in 2007.

U.S. FAUCETS/TAPS/MIXERS MARKET �

In 2007, an estimated 47.8 million brass 

pieces were sold, representing a market of 

$3.7 billion. This market segment contains 

kitchen faucets, bathroom faucets, roman 

tub fillers, tub/shower mixers, shower-

only mixers, showerheads, tub spouts, 

pressure-balancing valves and thermostatic 

valves. The majority of the products 

were not sold into new construction, 
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Chart 2: U.S. Bathroom Plumbing Products Market, 2006 Vs. 2007
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